Jumping on the Social
Media Bandwagon:
How to Monitor Your
Brand’s Presence 1n

Social Media

By Niki Inouye
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Nearly everyone today is involved in social media
to some extent. Twitter and Facebook are
constantly mentioned in articles and on the news.
MySpace and YouTube bands are frequently
hitting it big. Regular people are able to create
music, art, and books for other users to view and
comment on, giving each person a chance to gain
some celebrity status. Social media is different
from other aspects of the Internet in that it allows
people to brand themselves and connect with
others from all around the world.

For companies, there is a lot of pressure to keep
up with this booming marketing trend. More and
more businesses want to get involved in social
media but few know how. Although social media
marketing is relatively easy to get involved in,
there are many companies who are using this
marketing tactic incorrectly and causing their
business harm or wasting time. There are several
steps each business needs to take before it jumps
into participating in social media.

This E-book will help you find tools to
successfully monitor your brand’s social media
presence as well as direct your attention to what to
listen for, both of which are the initial steps in
social media marketing.



Listen.

Before you begin monitoring your brand in social
media, you need to know what to listen for.

For companies who are just becoming involved in
social media, it’s important to focus on listening for
several things:

*  Acomplaint or compliment that a user may have
of your brand of business. If involved in social media,
it’s important to listen for these actions and respond
to them in an appropriate manner.

*  Anexpressed need, a question or a problem that
users may have are all extremely important actions to
listen for. If you can solve the user’s problem, they
will be very appreciative. This will lead to more
success in social media marketing campaigns.

*  The competitor is something else to watch for.
With social media, you can see how users are reacting
to your competitor’s product, brand or social media
presence.

»  The crowd, the influencer and the thread. By
knowing who is saying what, you can determine who
is in control, where information is traveling, and how
to get involved.

http://lwww.radian6.com/blog/80/top-10-reasons-brands-should-listen-to-social-media/



Monitoring Your Brand’s Social Media Presence

There are several free and easy ways for a
company to monitor its brand’s social media
presence. Monitoring techniques can not
only determine if an audience is using social
media but what social media they are using
and most importantly, what they are saying
about a specific brand or product.

Monitoring is important for both companies
who are already using social media and
those that haven’t yet started because it
illustrates what is being said and who is
saying it. From there, a business can
determine what types of social media have
the most impact on the company and allows
for a more successful social media
campaign.

The following five brand monitoring
techniques should be incorporated into
every company’s marketing campaign.



Monitoring Your Brand’s Social Media Presence

1. Google Alerts. Google Alert is a service
which notifies you by e-mail whenever a
chosen name or phrase is mentioned online.
This means that you will receive an e-mail
whenever someone mentions your brand (or
N anything you decide upon) in a blog, article,
Ggﬂggle ‘Google Alerts (BETA) o or other Web-based source. From there you
Greae s Google Ale can look at the source and read the
R R, s“m“ﬁ information that is connected to your brand.

news, etc.) based on your choice of query or topic.
Type: Comprehensive |
Some handy uses of Google Alerts include:
Y 00g! How often once a day A |

Welcome to Google Alerts

& montg s devirg e sy voserat [T Google Alerts allow you to see what people
e o o Create Aler are saying about your brand. With the use of

Create an alert with the form on the right Sooiie Wil not et or shim your sr i eddmes

social media, you can connect and respond to
these users who are mentioning your brand.
This allows a two-way connection between a
business and its users.

You can also sign in to manage your alerts

Google Alerts cover a wide range of user-
generated content, making it an important
monitoring technique. Alerts are personalized
and controllable. They are free and unlimited.
However, Google Alert is still in beta phase
and may be limited until fully released. Get a
Google Alert at http://www.google.com/alerts.



Monitoring Your Brand’s Social Media Presence

2. Twitter search. Using Twitter search is a
valuable way to see what Twitter users are
saying about your brand or product. By simply
typing in the name of your brand into the
search field, the search engine will generate the
most recent tweets with your brand name
within them.

Once you see what people are saying, asking or
having problems with, you can respond
accordingly. It is important to remain
transparent and authentic when having a social
media presence.

Twitter is an increasingly popular
microblogging service that should definitely be
monitored by every company. Twitter search
can be found at http://search.twitter.com/.
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3. Google Reader. Use Google Reader or another
aggregator (Web site that collects syndicated blogs,
news and headlines) to automatically load new
information from Flickr, Delicious, Digg and other
sites. You can also set up RSS feeds for searches on
your company name and industry terms with other
social media sites, such as Twitter,

Rather than continually loading Twitter search, you
can set up an RSS feed for a specific Twitter Search to
go straight to an aggregator. To do this, click the RSS
icon after you complete a search. From then on, search
results will be sent to your aggregator.

In addition to Twitter, you can also set up an RSS feed
for specific industry-related LinkedIn question
categories to go to your Google Reader. Answering
these questions will help increase your social media
presence.

Google Reader is a great tool to help collect
information that you need from a variety of Web sites,
saving you time and effort. This is different from
Google Alert because it doesn’t go to your e-mail and
you can subscribe to each blog or other source
individually. You can sign up for Google Reader at
http://www.google.com/reader.



Monitoring Your Brand’s Social Media Presence

4. Yahoo! Pipes. Although Yahoo! Pipes is still
in beta phase of development, it is a social
media tracking tool that has recently become
extremely popular. Unlike Google Reader,
Yahoo! Pipes aggregates, manipulates, and
mashups content from around the web.

A mashup combines data from one or more
sources into a single integrated application,
unlike RSS feeds which is typically text
information. Often times, companies use
Yahoo! Pipes to monitor multiple feeds but
only have alerts when a feed reaches high
activity levels.

It is important to use more than one monitoring
tool in order to obtain and catch the most
conversations about your brand. Yahoo! Pipes
Is an excellent tracking tool but is still in beta
phase and may be limited until fully released.
Yahoo! Pipes can be found at
http://pipes.yahoo.com/pipes/.
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Monitoring Your Brand’s Social Media Presence

5. Social Mention. Social Mention is a social
media search engine that searches user-
generated content on the Internet such as
blogs, comments, bookmarks, events, news,
videos, and microblogging services.

social Although this tracking tool features e-mail
Blogs Microblogs Bookmarks Comments Events Images News Videos Audio 0&A All alerts and RSS feeds for updates, SOCiaI
Mention is different than Google Reader,
Trends: sat scores, Easter, blind pilot, mesh09, marie moore shooting, Vermont, grm segway Google Alert and YahOO! Pipes in tha‘t it
T provides users with real-time updates. You
do not have to wait for an e-mail or your
About - API - Trends - Install Search Plugin - Blog - Follow us - Support . .
saocial mention is a real time search engine aggregator to read the Informatlon-

Search results on Social Mention are tracked
from numerous popular social media sources,
including Google blog search, Twitter,
Delicious, FriendFeed, Flickr, Digg, and
YouTube. Social Mention can be found at
http://www.socialmention.com/ .



There are many different tools that can be
used to monitor a brand’s social media
presence and it is important to use multiple
tools to cover all the different user-based
content on the Internet. The five covered in
this E-book are some of the basic and most
popular tools used today.

By monitoring social media and listening to
what users are saying, companies can
understand where people are communicating
and what they are saying. Both of these
aspects are important in understanding how
to successfully use social media marketing.

Although monitoring and listening are the
first steps to take in social media marketing,
they are also steps that must be continually
taken throughout the entire campaign. It’s
important to continually monitor what users
are saying about your business because it
will constantly be changing.
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SOCIAL MEDIA MARKETING MADNESS

Next Steps
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Now that you have learned how to listen and
monitor your brand using social media, you
must learn to respond and participate
appropriately.

Tips for successful social media marketing:

/7

¢ Be authentic and transparent. Don’t pretend
to do or be something that you aren’t. If you lie,
it will catch up to you.

% Provide information that your audience will
be interested in. This will create more interested
and interactive users.

% Find your audience and provide to them.
Do not use every type of social media tool
solely to gain exposure.

% Respond in a timely manner. The quicker
the response, the better.

% Have fun. Social media is used by people
because they enjoy it. There is no reason that
you shouldn’t either.



Good luck with your monitoring, listening and all the
other steps that you will take in the social media
marketing process. Please contact me if you have any
questions.

Find me (Niki Inouye) on:

v Twitter: http://twitter.com/nikimae
Blog URL.: http://thinkwritenow.wordpress.com

Facebook: http://www.facebook.com/people/
Niki-lnouye/11511717

MySpace: http://www.myspace.com/niki86i
LinkedIn: http://www.linkedin.com/pub/b/110/394
AIM: niki86i

E-mail: niki86i@gmail.com
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